Project Description
	Name of Assignment/Project
Radio Bikrampur 99.2fm for Social Transformation

	Project Location : 
Munshiganj District and neighboring area of Narayanganj District

	Approx. Value of the Contract :  

BDT 100,000.00 (monthly)
US$ 1250.00

	Name of Donor & Address :
The European Union, BNNRC, Free Press Unlimited, EC Bangladesh etc.
	Duration of assignment (months): N/A
to be continued


	Beneficiaries :

Direct: Around 5 lac Men and Women 
Indirect : More than  867,570 people
	Name of venture partner :
N/A

	Goal:
Ensuring Community People’s Participation Providing Information and Entertainment to Development Activities for livelihood improvement

Objectives:

· To develop acceptability of community radio in the community level

· To increase peoples knowledge through sharing of muti-disciplinary development sector information

· To rejuvenate local history and culture for new generation

· To entertain the community people


	Narrative Description of Project:

Radio Bikrampur, as a community media, works to make community people aware of their rights and responsibilities; to ensure active participation of people in development activities by providing with information and entertainment. The target beneficiaries of this radio are adolescent, women and children, street children, people with disability as well as other general people. Not only that there are three types of marginal group in the broadcasting are of Radio Bikrampur such as Bedey Community, Fisher Community, Dalit Community etc. Radio Bikrampur is broadcasting various programs for these disadvantaged communities so that they can be aware of their rights and, on the other hand, the duty bearers can be active to ensure their rights. 
The program of radio focuses on adolescent reproductive health, HIV/AIDs, STI, human rights, technology, child rights, women rights, education, health and nutrition, anti tobacco movement, game, early marriage, agriculture, business and so on.
Test Transmission: 

1st May 2012 

Regular Transmission: 

1st September 2012 
Broadcasting Time: 

4.00 PM to 10.00 PM (Everyday)

	Description of actual services provided in the assignment:
The major services included are as follows:

· Amar Shastha (My Health):

Amar Shastha is one of the most popular programs of Radio Bikrampur. This programs covers health and nutrition related tips, awareness drama, report, recorded interview from community people, live interview with physician and other resource persons, Short Message Service (SMS) response etc. Some 15 doctors and 25 community people’s interviews has been conducted during this period.  We got about 900 SMS from the listeners during this program. The Theme of this program is Health and Nutrition Awareness and main target group are Women and Children.

· Jago go Vogini (Raise up women Voice):

Violation of women in this community is a common scenario. There are so many social superstations such as dowry, early marriage, polygamy, divorce existed the area. Jago go Vogini is disseminating information about the laws against of women violation and social superstation, drama on awareness raising, interview, report, public service announcement etc.  People’s awareness has been raised through this program. Women Development is the main theme of this program and it covers disadvantaged women of the community as main target group. We have stopped 8 early marriages during this period. 

· Projuktir Choa (Touch of Technology):

This is a popular program of Radio. Modern technology, computer, science related information; training is being incorporated to this program. This program is divided in three parts such as Report on Technology- 1 hour, Tips on Computer and Technology -1 hour, Information and SMS response-1 hour etc. The Theme of this program is Science, Computer and Technology Promotion and the Main Target Groups is Student and young people of the community. We got some 576 SMS from the listeners on technology related questions and suggestions.

· Krishitathya (Agriculture Information):

The economy of this community is mainly dependent on agriculture. This program is disseminating information of modern technology of agriculture for the farmers. The information on daily weather conditions, seasonal treatment, regular market price of product etc. The main target group of this program is Farmers who are involved with agriculture.

· Friend Circle:

Friend circle is also a very famous program of Radio Bikrampur. Under this content we are broadcasting different types of program such as adolescent reproductive health, sex and sexuality, HIV/AIDs, Abuse of Drugs, Gender and Equality Human rights, Women rights, etc. A poster on this program has been prepared and displayed in different location in the broadcasting areas. Main Target Group is Adolescent Boys and Girls and other young people. Through this program adolescent girls and boys became aware about reproductive health. Young people listen this program are more aware of HIV/AIDs, drug abuse and human rights. About 1054 SMS has been got from the listeners during this period on this broadcasting program. 

· Amar Bikrampur (My District):

Amar Bikrampur is promoting local culture, tradition, introducing different marginal groups and their rights to government and non-government institutions. There are two marginal groups in this locality such as fisheries community and Bedy Community. We are specially broadcasting programs on these community people’s cultures, profession, behavior and right to health etc. Marginal Community people are the main target group of this program. Under this program we captured program on the livelihood of Bedey and dalit community people.

· Amar Campus (My Campus):

Under this program opinion of students, teachers, guardian and School Management Committee and other relevant representative is recorded and broadcasted in the radio. To introduce success and achievement of different educational institutions of Munshiganj district, Radio Bikrampur is broadcasting Amar Campus program. Students, Teacher, Guardian, and School Management Committee (SMC) are the target group of this program. About 42 no of resource persons have been interviewed under this program.

· IchchePuron (Fill up expectation):

During this program a scope for the listeners is opened to share anything of his or her personal life to other listeners. Through this program radio RJ’s are disseminating information on market price of daily necessary goods regularly. This is also a popular program to the listeners. The theme of this program is specially Promotion of Entertainment and information. Through this program we got about 3500 SMS from the listeners.

· Unplugged Show:

From the beginning Unplugged Show is also one of the most popular programs of our Radio. This program is creating a scope for local singer, poets, writer, and dramatist to promote them local to national level by presenting their performance. Under this program a list of local singer has been done and by rotation they are performing. There is a list of local modern and new singers who are coming to sing and share their opinion with the community people. Promoting Local Singer is the main theme of this program and main target groups are Local singer, poets, writer, dramatist and other mass people. We have promoted 45 local singers through this program during this period.

· Sonali Diner Gan (Song of Old Generation):

Through this program we are promoting old traditional songs that are going to be lost forever for entertainment. We have gained a lot of comments on popularity of this program through SMS panel and Face book page. People are encouraging us to continue the program for a long time because they can enjoy the old traditional song through Sonali Diner Gan. This program is also incorporating different types of music related tips for the listeners. The theme of this program is Promotion of Traditional Songs and the main target group is mass people. 

· Valobashar Satkahon (Seven dream of Love):

Valobashar Satkahon is one kind of awareness program. Through this program we are broadcasting different awareness song, drama, law against of dowry and early marriage, polygamy, domestic violence etc. This is also an entertainment program by which we are broadcasting romantic song by the request of listeners. A total of 10 newlywed couples are being invited to the studio to share their romance and experience. We have a good number of listeners under this popular program. We consider the theme for this program is ‘Decreasing social superstitions. Young People are the main target group of this program. 

· Hat-ti-ma-tim (Child Education):

Children are the main target group of this program. Children are gaining different types educational information and childhood entertainment and other knowledge through this program. A total 90 children are being invited in the live program to perform rhymes, poems, story as well as their personal opinion to other child listeners. This program has also incorporated different types of recorded and live interview of child labor, street children who are deprived from the society in many ways. 

· Khelar Math (Games Field):

The theme of this program is promotion of game such as cricket, football and other local and international game incorporating game related information, news, interview etc. In order to promote local and national game related information this type of program has been operating. This is also a favorite program to the listeners. The program got more than 900 SMS form the listeners on this program

· Jeleder Jibon:
Jeleder Jibon is also one of the most important programs of our radio. This program has been slotted specially for Jeley Community (fisher community). There are about 8 no of cannel and rivers go through the community of Munshiganj district and a large number of people are living besides these river and cannel who are leading their livelihood by fishing. Out of them we, during this period, targeted a total of 9326 fisher community people who are living at Gazaria upazila under Munshiganj district and prepared some promo, short drama, magazine program on their livelihood and broadcasting through this program. About 70% of these target population got information about their rights and become aware about child and women rights as well as other social superstations.
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